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Introduction ’

It's Showtime in El Dorado! Arkansas’ original
boomtown is now in its second act! This vibrant,
historical city exudes fun with an artistic flair, and
its dynamic energy finds expression in music, food,
festivals and theater.

Home to the Southern Theatre Festival, El Dorado
is alive with events, performances and activities all
year long. Its historic downtown is perfect for an
enchanting day: shopping in the public market with
its fragrant spices, bakery goods and fresh foods,
visiting the eclectic shops, and dining at an outdoor
café or elegant restaurant. Music follows as you stroll
through the tree-lined streets, and you find yourself
inspired and entertained as you enjoy an exceptional
live performance in one of the many theaters in

town.

El Dorado! It’s Showtime!
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1.0

The Logo

The preferred El Dorado logo is
always the Standard 3-Color format
or in the Reversed 3-Color format
on dark backgrounds.

The 1-Color Logo should only be

used when color limitations exist.

Standard Logo Versions

Standard 3-Color Logo

E( Dowade

©® ARKANSAS

Standard 2-Color Logo

=\ Dowade

ARKANSAS

Reversed 2-Color Logo

e Bewado

ARKANSAS

eversed 3-Color Logo
R d 3-Color Log

= Bosads

Standard 3-Color Logo with Tagline

f€( Dowade

¢ [t’s Showtime!

Standard 2-Color Logo with Tagline

E( Dowade

¢ It’s Showtime!

Reversed 2-Color Logo with Tagline

d bARKANSAS

¢ [t’s Showtime!

Reversed 3-Color Logo with Tagline

bARKANSAS

1-Color Logo with Tagline

12( Dowade

€ It’s Showtime!

1-Color Logo

=\ Bowado

Reversed 1-Color Logo

= Dovade

ARKANSAS



1.1

When using the logo, maintain a
consistent clear space around the
logo as shown. This space represents
the minimum distance between the
logo and any other design element
or text.

Clear Space

Clear Space Requirements

ARKANSAS

Minimum Size

E( Dowado

@ ARKANSAS

“«— 15—

The logo should never be reduced in
size smaller than 1.5 inches in length.
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1.2 Alternate Versions ’

The municipality logo should not Municipality Logo: For use on all city material
be used on marketing materials or and correspondence.

advertising. This logo should only
be used on official documents, city
vehicles, worker clothing, or to des-

! fer o ( City of
ignate material as city-owned. %

City of

(Do

ARKANSAS

Chamber of Commerce Logo: For Chamber use only.

= ¢€Tl Dorado

o= CHAMBER OF COMMERCE
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1.3

The Standard 3-Color Logo should
always be your first choice of logos to
use. Ideally, the logo would be placed
on a black or white background. A
secondary choice for a background
color would Sand (tan).

When placing the logo on a photo,
make sure there is enough contrast
and readability for the logo whether
you use the positive or the reversed
version.

If you use the 1-Color logo, only use
the four colors shown on this page.
Other colors will result in inferior
quality, tone, or readability.

Permitted Usage

Standard 3-Color Logo

Bowads Tl Dowado

ARKANSAS

Dowade

ARKANSAS

1-Color Logo Versions

©@ ARKANSAS

Deuwade

©@ ARKANSAS

Dowade

© ARKANSAS

Deuade

@ ARKANSAS

€( Dowade

© ARKANSAS

6

1:'( Dowade

© ARKANSAS

T:'( Dowade

© ARKANSAS

£\ Bowads

© ARKANSAS
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14

The logo manipulations on this page
are examples of prohibited usage.
When using the logo, please refer to
section 1.3 Permitted Usage for the
approved version.

The best rule of thumb is never:

1. Change the color of any of the
logo elements

2. Alter the lockup position of any
element

3. Add graphics or images into the
logo

4. Stretch or non-uniformly scale the
logo

When placing the logo on a design
or over an image, make sure you
have maximized readability and

clarity.

Prohibited Usage

cado

ArraNsAS

= nelade

KANSAS

e by

KANSAS

RKANSAS

B\RKAN S
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2.0 Primary Color Palette 8

Four colors make up the primary

PMS CMYK RGB HEX
color palette: Black, Cardinal, c- 50
Mustard, and Slate. M: 50 R=10
Black Black v __ 50 G=0 000000
B B=20
The graph to the right displays K= 100
formulas used to reproduce the c-o
colors for specific media. M_— 100 R = 206
Cardinal 186 v : 100 G=17 CE1126
. ) B= 38
Pantone Matching System (PMS) K= 20
is a numbering system used when
printing spot colors on a traditional C=0 R= 255
offset printing press. It is also used Mustard 123 i\(/l - ?8 0 G=198 FFC61E
when mixing custom paint or ink. K= 0 B =30
CMYK (Cyan, Magenta, Yellow C=0 Ro 155
and Black) is a formula used when Slate Cool Gray 8 i\{/ljg G- 153 989993
printing four-color process on a K_ €0 B= 147
traditional offset press. )
€=0 R=1
RGB (Red, Green and Black) is the M=0 = 155
. .. White White G=153 AT
common formula used in digital Y=0 B 147
media. K-0

HEX (hex triplet) is a six-digit,
three-byte hexadecimal number used
in most online applications.

City of El Dorado Brand Style Guide



2.1 Secondary Color Palette 9

The brand can also incorporate these

PMS CMYK RGB HEX
five secondary colors.
€=50 R= 70
Coffee, Wine, and Navy can be used Coffee 4695 i\{/l - ?8 0 G=35 113731
as 1-Color versions of the logo as K= 60 B= 30
well as background colors. Sand is
an optional background color but is C=0 R- 130
never used in the logo. Wine 1807 M =100 G-0 82000F
Y= 85
B= 14
K=55
1(\:; g 5 R= 226
Sand 468 Y- 255 G-214 | EEE3CT
K=o B= 181
C=72
v R- 35
Dark Olive 5605 ) G=58 233A2D
=0 B - 45
K=91 h
C=100
M =47 R=
Navy 540 Yo G=51 00335B
K- 47 B=91
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3.0

Simple Type Bold and Regular are
used in headlines and in the ticket
graphic.

These fonts can also be used in docu-
ments as section headers or as accent
or decorative text. A good example
of this is the Ticket Header graphic.

Typography !

Simple Type Bold

ABCDFGHIJKLMNOPQRSTUVWXZ
abcdfghijkimnopgrstuvwxz
1234567890

Simple Type Regular

ABCDFGHIJKLMNOPQRSTUVWXZ
abcdfghijklmnopgrstuvwxz
1234567890



3.0 Typography !

The Garamond font family is to used Adobe Garamond Pro Bold

for all body copy. In cases where

space is tight, you can use the con-

dinsed VC%SiOl’l}i AB CD F GHIJ KLMNO PQRSTUVWXZ
abcdfghijklmnopqrstuvwxz
1234567890

Adobe Garamond Pro Regular

ABCDFGHIJKLMNOPQRSTUVWXZ
abcdfghijklmnopqrstuvwxz
1234567890

Adobe Garamond Pro Condensed

ABCDFGHIJKLMNOPQRSTUVWXZ
abcdfghijklmnopqrstuvwxz
1234567890
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4.0

An important tool of the El Dorado
brand is photography. Not only is

a picture worth a thousand words,
the right image will add tremendous
message strength to the words used
in marketing communications.
Photo imagery should be
professionally photographed. Image
composition should accommodate
copy placement. Photography
should depict the energy and
creative artistry prevalent in the city.
Images of people should represent
the strategic target audience. If

a potential visitor can visualize
themselves in the environment, there

is a greater chance they will come.

Photography

12
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5.0

TICKET & TICKET HEADER

The mail graphic element on all
public event pieces is the ticket stub
image with text layered on top styl-
ized to look like a ticket to an event.

The actual text placed on the ticket
image could change, but the words
“It’s Showtime” should always be
prominent.

Additional alternate versions should
be developed in the future

BRUSH STOKE

The Brush Stroke texture is primarily
used on the Business Cabinet.

THEME WINDOW

In marketing pieces that are large
enough to allow, an additional
Theme Window graphic can be used.

These graphics are designed to con-
tain the text copy and logo. It is rec-
ommended that it be white for logo
and text readability. An inner shadow
should be added to this graphic to
give it the appearance that is has
been cut out of the main photo. The
Theme Windows can run off the
page. The exact image used can vary,
but it should always be representative
of the event being promoted.

13

Graphic Elements

LY

ey

el

x|
e

~ What are you
. THS! WEF.\(

Ticket Header Brush Strokes

Iy

Rock Concert/Motivational

Car Show/Racing

Wine Festival/Celebration General Use General Music
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This page shows examples of full-
page print advertising. As described
in the Graphic Elements section, the
text is contained in the Theme Win-
dow with a white background that
has an inner shadow treatment.

The logo is placed at the bottom
within the graphic. The type is
shaped around the Theme Window.

The Ticket Header is shown on the
top of the ad.

Sample Applications | Advertising

14
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6.1

This page shows two examples of
marketing posters. One uses the
Ticket Header. The other shows how
the Showtime brand can be used
without the Ticket Header.

When promoting business oppor-
tunities, where tickets would not be
applicable, you can still use a Theme
Window graphic. In this example,
the area for text in the Theme Win-
dow would limit the space available
and make readability difficult. When
this is the case, the logo and text

can be placed outside of the Theme
Window.

Sample Applications | Posters ’

) ¥

ﬁd_ =3
—_

et 1

—

y - * NETWORKING
4 pad TAKES ON A WHOLE NEW MEANING SRR
V. :

= Wewado

© [t’s Showtime!

Poster concept using the
Standard Ticket Header.

than thirty

and events y end of the year.

Poster concept without the Ticket Header
but still using the Theme Window.
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6.2

Here you see two brochures using
the Ticket Header with changes to
the text and position of the graphic.

The text treatment on the tickets are
very different, but the look is very
similar.

Sample Applications | Brochures

4 “eoad

www.VisitEldorado.com

._‘IP bARKANSAS
o

www.VisitEldorado.com

16
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6.3 Sample Applications | Business Papers v

The Brush Stroke texture is the
primary graphic element on business
papers. This graphic can also be ap-
plied to city vehicles and signage.

E( C(i’ty of

ARKANSAS

12704 Street Drive SE
Suite 300

El Dorado, AR 12345
VisitEIDorado.com

The Brush Stroke graphic accentu-

i 4 Anystreet Drive, Suite 300
Ci Of 12704 Any
ty El Dorado, AR 12345
E (o] VisitEldorado.com

ARKANSAS

ates the artistic and creative energy
always present in

El Dorado.

Mark Johnson
Director of Public Relations b
mjohnson@eldoradocvb.org

3200 Republican St. Suite 300
El Dorado, AR 54901
800-540-2000 Tel
321-555-8800 Fax

VisitEldorado.com
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6.4

A great way to promote events and
festivals is for retailers to give out free
bookmarks to visitors. These pieces
highlight three events using all of the

brand elements.

Sample Applications | Additional Applications "

COMIC BOOK FESTIVAL
OCTOBER 25-27, 2011

SUMMER CONCERTS IN THE PARK

Bookmark Concepts

City of El Dorado Brand Style Guide



1.0

This Website homepage concept
shows another application of the
Ticket Header graphic using the
alternate version. The texture of
the perforated ticket edge was also
carried out separating the middle
section from the lower section.

Online Application

| RECREATION | WHERETOEAT | WHERE TOSHOP | WHERETOSTAY | FREE INFORMATION

1T'S SHOWTIME! % |8 222 [22=Te

— |23 S 5| novemern |2

= = '

i '§§ 2 g

UPCOMING SHOWS!

March 3-5, 2011
BBQ Cook-Off

Come taste the best ribs
in Arkansas when the
competition is finished.

March 16-18, 2011
Free Wine Tasting
Sample the best wines
in the region with special
pricing and offers.

A

April 7-8, 2011

South Jazz Festival
All weekend the smooth
stylings of the areas best
jazz musicians are here.

Summer Concerts on the Lawn
Millard Cellers Winery

WELCOME TO EL DORADO | oo eatr o

Partly Cloudy
The Festival City of the South

El Dorado’s award-winning downtown “Showtime District” is home to more than thirty amazing heart- m ! ' | Yuu TﬂhE

pounding shows, festivals and events taking place nearly every weekend of the year. No wonder El Dorado
setting is your place to celebrate art, food, theater and music. So pack your bags, hop in the car, and get m

is quickly becoming the south’s premier showtime destination. Downtown El Dorado’s intimate, relaxed
ready to pursue your passion in El Dorado.

L . . L . . Lorem ipsum dolor sit amet, consec
Nulla tincidunt mi non mi. Maecenas ac felis sit amet massa euismod pretium. Pellentesque pellentesque. L X X

. . . . . tetuer to a adipiscing elit. To erat in
Nunc euismod, leo a malesuada porttitor, lacus eros convallis ante velo. ullamcorper felis purus non ligula.
Aenean nec nisi. Maecenas lacinia euismod enim. Donec eget nulla. Duis elementum molestie libero. Cras Check-In Date

mi enim, laoreet et, cursus a, dignissim vitae, nibh. Integer interdum quam eget arcu. Sed lacus justo,

mollis nec, eleifend eget, ullamcorper sed, nibh. Check-Out Date

©2010 City of El Dorado, Arkansas - 500 West Loughlin Avenue, Suite 100 | Board Member Login | Employment Opportunities | Contact Us

19
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The wayfinding designs should
reflect the energy and colors of the El
Dorado brand.

The concepts to the right illustrate
a variety of wayfinding pieces which
incorporate the brand elements.

Outdoor Signing - Wayfinding 20

) S
=== | ELDORADO

36 12

ROW SEAT

* GENERAL ADMISSION

 FOR MORE INFORMATION
ON UPCOMING SHOWS OR
e NEW FESTIVALS, VISIT
 SHOWTIMEELDORADO.COM
|

A\ CITY PARK
«{ GOLF COURSE
« THEATER DISTRICT

( SHOWTIME
AMPHITHEATER

S 1T'S SHOWTIME

Double Line
Name Pane |

Double Line X Double Line
Name Panel ) Name Pane|

LA
——
 ——
=
[ e
—
D

e bewads

Double Line i Double Line
Name Panel ) Name Pane|

o

Parking Sign Gateway Sign Gateway Side View Directional Sign Directional Light Standard
with Pole Banners
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8.1 Outdoor Signage - Pole Banners B

Double Banner Single Banner

Pole banners can be either double
banners, with one on each side of the = = —
light standard, or single banners. The ‘ S A . 4
samples to the right show how they i e

might differ. * % GENERAL ADMISSION % % _
The double banner shows the ticket -t 'R m]nlnﬂ

theme on one side with an image of
a festival the ticket might be used
for. The single banner shows a more

graphic use of the brand without
use of photography. The design on
the single banner could also replace
the ticket theme banner (A) on the
double banner.

3

When using double banners, only

one side can say “It’s Showtime.”

IT'S SHOWTIME!

§

' FOR MORE INFORMATION
 ON UPCOMING SHOWS OR
" NEW FESTIVALS, VISIT
SHOWTIMEELDORADO.COM

il
=
|
=
2
()
Ll
[

4
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